
I N  P A R T N E R S H I P  W I T H

T H I S  P R O G R A M M E  I S  S U B J E C T  T O  C H A N G E

E V E N T  P R O G R A M M E



P R O G R A M M E 

2 0 1 7

D A Y  1
M O N  1 3  N O V

9 . 0 0  -  1 0 . 4 5

REGISTRATION AND NETWORKING BREAKFAST 

/  F O R U M  L O U N G E

1 0 . 4 5  -  1 1 . 0 0

O P E N I N G  A D D R E S S  /  F O R U M 

The chairman will open The Superyacht Forum to 
set the tone and agenda for the next four days.
M A R T I N  H .  R E D M A Y N E ,  T H E  S U P E R Y A C H T  G R O U P

1 1 . 0 0  -  1 2 . 0 0

T H E  1 0  Y E A R  B L U E P R I N T  /  F O R U M 

A look at the good, the bad and the ugly of the past 
25 years of the industry; How can the industry 
ensure that the next generation of brokers, 
managers, crew, designers and shipyards inherit 
a strong and stable market and what needs to 
change for the future?
A  J  A N D E R S O N ,  W R I G H T  M A R I T I M E  G R O U P 

W I M  K O E R S V E L T ,  Y A C H T  C O N S U L T A N T

J O H N  L E O N I D A ,  C L Y D E  &  C O

A D R I A N  M C C O U R T ,  M U N I C H  R E  S Y N D I C A T E

1 2 . 0 0  -  1 2 . 3 0 

C O F F E E  A N D  N E T W O R K I N G  B R E A K 

1 2 : 3 0  -  1 3 : 3 0

T H E  B L A C K  P E A R L  C A S E  S T U D Y  /  F O R U M 

The rare insight into the next-generation 
technology found on board this future-thinking 
vessel. Hear from the owner’s representative, chief 
engineer and captain on how this owner has set a 
new standard for energy and efficiency. 
C A P T A I N  C H R I S  G A R T N E R ,  S / Y  B L A C K  P E A R L

D E R E K  M U N R O ,  Y A C H T  C O N S U L T A N C Y

R I C H A R D  T A T L O W E ,  S / Y  B L A C K  P E A R L 

1 2 . 3 0  -  1 3 . 3 0 

F U T U R E  T R E N D S :  Y A C H T  M A N A G E M E N T  /  T H E 

T H I N K  T A N K

Yacht operations have finally embraced and 
adopted construction standards and regulatory 
frames of commercial shipping. What recent 
developments and trends will infiltrate yacht 
operations and management in years to come? 
M I C H A E L  Z E R R ,  S W I S S  O C E A N  

1 2 . 3 0  -  1 3 . 3 0 

D I E S E L  E L E C T R I C  P R O P U L S I O N  I N  Y A C H T S  /  T H E 

B R A I N  B O X

A case study in the applications of successful 
DEP into superyachts, with discussion on the 
advantages and disadvantages of using this 
technology. 
J O N  B U R T O N ,  C A T E R P I L L A R  

1 3 . 3 0  -  1 5 . 0 0  

L U N C H

1 5 . 0 0  -  1 6 . 0 0 

R E D E F I N I N G  I N T E L L I G E N C E  /  F O R U M

How are Rolls Royce changing the face of AI and 
innovating the way that marine vessels navigate 
the waters? This presentation will give an insight 
into how one of the leaders in this field are 
driving forward the market - is this the future for 
superyachts?
O S K A R  L E V A N D E R ,  R O L L S  R O Y C E

1 5 : 0 0  -  1 6 : 0 0 

I N T E L :  M A R I N A S  A N D  B E R T H I N G  /  T H E  W O R K S H O P

The Superyacht Intelligence Agency will present a 
detailed, data driven report about this area of the 
market.

1 5 : 0 0  -  1 6 : 0 0 

R E F I T :  C A P T A I N S  &  S H I P Y A R D S  /  T H E  T H I N K  T A N K

What do captains want from shipyards? What do 
shipyards want from captains? Hear from both 
sides and discuss how the industry can improve 
this relationship.
C A P T A I N  G U Y  B O O T H ,  M / Y  A U R E L I A

C A P T A I N  M A U R I Z I O  C A P I T A N I ,  M / Y  J O H A N N A

R O B  P A P W O R T H ,  C O M P O S I T E W O R K S

T R I S T A N  R O W E ,  P E N D E N N I S  S H I P Y A R D

R A S M U S  T O E P S C H ,  N O B I S K R U G  

1 5 : 0 0  -  1 6 : 0 0 

S U P E R Y A C H T  F I S C A L  /  T H E  B R A I N  B O X

What are the implications of regulations and tax 
in the superyacht industry? This session will look 
at fiscal policies; tax, law, regulations and topics 
influencing the management and operations of 
superyachts. 
N I C  A R N O L D ,  P W C

R E N E  V A N  D E R  P A A R D T ,  A K D  B E N E L U X  L A W Y E R S

1 / 8



1 6 . 0 0  -  1 7 . 0 0  

W I N E  A N D  N E T W O R K I N G  B R E A K 

1 7 . 0 0  -  1 8 . 0 0 

R E D  E N S I G N  C O D E  -  T H E  L A U N C H  /  F O R U M 
Hear from key figures behind the new code from 
the largest flag states across the globe. Is this 
indicative of an industry open to change? The 
panel will examine the intricacies of the code, as 
well as discuss the role of flags on a broader level.
J O  A S S A E L ,  C A Y M A N  I S L A N D S  S H I P P I N G  R E G I S T R Y

S T U A R T  H A N N A M ,  M A R I T I M E  &  C O A S T G U A R D  A G E N C Y

A N G U S  L A M M I N G ,  I S L E  O F  M A N  S H I P  R E G I S T R Y .

S I R  A L A N  M A S S E Y ,  M A R I T I M E  &  C O A S T G U A R D 

A G E N C Y

1 7 . 0 0  -  1 8 . 0 0 

R O L L S  R O Y C E :  Q & A  /  T H E  T H I N K  T A N K

Complementing the earlier presentation, 
Levander will discuss situational awareness, 
remote operations, composite materials, advanced 
propulsion and lower emissions technology.
O S K A R  L E V A N D E R ,  R O L L S  R O Y C E

1 7 . 0 0  -  1 8 . 0 0 

B U I L D I N G  A  T O T A L L Y  C O N N E C T E D  O C E A N  / 

T H E  B R A I N  B O X

Good communication is the excuse most owners 
need to get afloat. Kymeta and KĀLO solution 
integrates seamlessly with the e3 HYBRID Total 
Communications Solution to create what the 
client really wants: a truly flexible, secure, reliable, 
scalable, future proof and customisable solution.
G R E G  B U T L E R  D A V I S ,  E 3  S Y S T E M S

H A K A N  O L S S O N ,  K Y M E T A

A M Y  K E M P ,  I N T E L S A T

C A P T A I N  A N D R E W  S C H O F I E L D ,  M / Y  W H I T E  R O S E  O F 

D R A C H S

M A L C O L M  T A Y L O R ,  G 3

1 8 : 0 0  -  1 8 : 3 0 

F I R E S I D E  C H A T  /  F O R U M 

Influential figures from the industry will discuss 
the past, present and future of superyachts. How 
have their businesses grown in the past 25 years; 
what mistakes have been made; and what lessons 
in business can the industry learn?  
D E A N  D U T O I T ,  N A T I O N A L  M A R I N E

R I C H A R D  G A R D I N E R ,  G L O B A L  S E R V I C E S

D A Y  1
M O N  1 3  N O V
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2 0 1 7

1 8 . 3 0  -  1 9 . 3 0 

W E L C O M E  D R I N K S  R E C E P T I O N

Join us for a refreshing drink in the Partners 
Lounge as we celebrate the first day of The 
Superyacht Forum 2017. Be sure to visit the 
Superyacht25 hub where you are invited to offer 
your views on the best superyachts, icons and 
innovations in the industry from the past 25 years.
S P O N S O R E D  B Y  S U P E R Y A C H T 2 5



D A Y  2
T U E S  1 4  N O V

9 . 0 0  -  1 0 . 3 0

REGISTRATION AND NETWORKING BREAKFAST 

/  F O R U M  L O U N G E

1 0 . 3 0  -  1 1 . 3 0 

N O B I L I T Y  O F  P U R P O S E :  T H E  R E V  P R O J E C T  /  F O R U M 

A unique case study on how an experienced 
yacht owner is creating one of the most advanced 
research superyachts, to prove that yachts can 
have a real purpose and deliver experiences and 
information that can make a difference. 
G E O R G E  G I L L ,  R E V  P R O J E C T

E S P E N  O E I N O ,  E S P E N  O E I N O  I N T E R N A T I O N A L

J O N N Y  H O R S F I E L D ,  H 2  Y A C H T  D E S I G N

S E V E R I N  A K E R V I K  U L S T E I N ,  V A R D

1 1 . 3 0  -  1 2 . 0 0  

C O F F E E  A N D  N E T W O R K I N G  B R E A K 

1 2 . 0 0  -  1 3 . 0 0  

P I N M A R  S T A N D A R D  2 . 0  /  F O R U M

A new industry standard for paint application? 
Hear from the team behind this updated initiative 
for the superyacht market.
R E M Y  M I L L O T T ,  P I N M A R

K E N  H I C K L I N G ,  S H E R P A  6 3  C O N S U L T A N C Y

1 2 . 0 0  -  1 3 . 0 0  

C Y B E R  H A C K I N G :  T H E  R E A L  D E A L  /  T H E  

T H I N K  T A N K

There’s been a lot of talk in the industry 
about cyber security and potential hacks on 
superyachts, but what are the actualities of 
these attacks? Hear from a former hacker-turned 
cyber expert who will demonstrate, in a live 
environment, how serious these issues can be.
C A L  L E E M I N G ,  S E C U R I T Y  A D V I S O R 

1 2 . 0 0  -  1 3 . 0 0  

N A V I G A T I N G  O U T S I D E  T H E  W E S T E R N  C I R C L E  /  

T H E  R E G  R O O M

A case study in moving away from the traditional 
cruise routes. This session will look at each aspect 
of operating a yacht in these conditions, from the 
vessel itself to crew training.
T H O M A S  A N D E R S S O N ,  V I K I N G  I C E  C O N S U L T A N C Y /

V I K I N G  S U P P L Y  S H I P S

J O H N  H O E V E N ,  C A S T O R  N E T W O R K S

T O N Y  N I C H O L S O N ,  M E D A I R E

J A S O N  R O B E R T S ,  J A S O N  R O B E R T S  P R O D U C T I O N S

C H R I S T O P H  S C H A E F F E R ,  S U P E R Y A C H T  G L O B A L

M A R K  V E R M U L E N ,  D A M E N 

1 2 . 0 0  -  1 3 . 0 0 

T H E  I N T E L L I G E N T  O W N E R  /  T H E  P A I N T  S H E D

This session will look at the different ownership 
models currently in the industry, as well as 
exploring the possibilities and future trends of the 
next generation of superyacht owners.
Powered by Superyacht Intelligence. 
E R W I N  B A M P S ,  G U L F  C R A F T

L A U R E N T  D E B A R T ,  Y P I

1 3 . 0 0  -  1 3 . 3 0 

D O M E L E S S  F R O M  S E A T T L E  /  F O R U M

The yacht industry can now look forward to not 
only the possibility, but the reality, of domeless 
vessels and communication capabilities. The 
results are not just service related but have a big 
element involved with improving design.
M A R T I N  F R A N C I S ,  F R A N C I S  D E S I G N  C O N S U L T I N G

R O G E R  H O R N E R ,  E 3  S Y S T E M S

H A K A N  O L S S O N ,  K Y M E T A

B E N J A M I N  J U L I A N  T O T H ,  I N D U S T R I A L  D E S I G N  ( C E A )

A N D R E W  S C H O F I E L D ,  P R E S I D E N T  O F  T H E  P Y A ; 

C A P T A I N  O F  M / Y  W H I T E  R O S E  O F  D R A C H S

1 3 . 3 0  -  1 5 . 0 0  

L U N C H 

1 5 . 0 0  -  1 6 . 0 0  

P U S H I N G  T H E  L I M I T S :  G R A V I T Y  /  F O R U M

Richard Browning has spent his life looking at 
things from a different perspective; innovating 
businesses and technologies. The so-called ‘Real 
Life Iron Man’, Browning will take the audience 
through the journey behind his invention and 
inspire the audience to think further-afield, from 
design to best practices in business.
R I C H A R D  B R O W N I N G ,  G R A V I T Y 

1 5 . 0 0  -  1 6 . 0 0  

W E L C O M E  T O  T H E  A G E  O F  S M A R T  I R O N  /  T H E 

P A I N T  S H E D

This workshop will explore the different building 
blocks of digitally enabled services, using 
practical examples and case studies from work in 
real operations
B E R T  R I T S C H E R ,  C A T E R P I L L A R  M A R I N E  A S S E T 

I N T E L L I G E N C E 
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1 5 . 0 0  -  1 6 . 0 0 

C R E W  S K I L L S  &  I S S U E S  /  T H E  T H I N K  T A N K

The industry faces an approaching skills gap 
due to an alleged apparent hiring bias towards 
youthful vigour rather than long term experience. 
What is the solution to this problem and can we 
change industry attitudes?
F R A N C  J A N S E N ,  J A N S E N  M A R I T I M E  S E R V I C E S

L A U R E N C E  L E W I S ,  Y P I  C R E W

M I C H A E L  K U R T Z ,  T H E  P A N T A E N I U S  G R O U P

A N D R E W  S C H O F I E L D ,  P R E S I D E N T  O F  T H E  P Y A ; 

C A P T A I N  A D R I A N  C R O F T ,  P Y A 

1 5 . 0 0  -  1 6 . 0 0  

R E G  C O D E  &  F L E X I B I L I T Y  I N  D E S I G N  /  T H E  

R E G  R O O M

Following the launch of the new REG Yacht Code, 
How can the code be used best to achieve the 
flexibility to produce unique designs.  The new 
sections on Equivalent Arrangements, Alternative 
Design and Arrangements will be explained and 
put into context of the new REG-YC. 
J O  A S S A E L ,  C A Y M A N  I S L A N D S  S H I P P I N G  R E G I S T R Y

1 6 . 0 0  -  1 6 . 3 0  

C O F F E E  B R E A K

1 6 . 3 0  -  1 7 . 0 0  

I M O  I I I  S O L U T I O N S  F O R  S U P E R Y A C H T S  /  F O R U M

What are the design considerations for IMO III  
SCR solutions within the limited space for 
superyachts? This technical session will explore 
the advantages of integrated development and 
validation of engines, controls, mixing devices 
and SCR, as well as how joint development will 
lead to smaller footprint units.
L E I F  G R O S S ,  C A T E R P I L L A R

1 7 . 1 5  -  1 8 . 0 0  

F L O A T I N G  O N  T H E  M A R K E T  /  F O R U M

Global Yachting Group (GYG), is the only 
superyacht painting, supply and maintenance 
business to be listed on the AIM segment of the 
London Stock Exchange, a major milestone. How 
can the industry improve its financial security and 
credibility for the future? 
R E M Y  M I L O T T ,  G Y G

S T E P H E N  M U R R A Y ,  G Y G 

1 7 . 1 5  -  1 8 . 0 0  

C Y B E R  I N S U R A N C E  /  T H E  P A I N T  S H E D

Superyachts and businesses that work within the 
superyacht industry are becoming increasingly 
aware of the risk cybercrime poses, but has this 
been reflected in their insurance policies?
M I C H A E L  B L A K E ,  P A L L A D I U M  T E C H N O L O G I E S

N I C O L A  K I N G M A N ,  T H E  S H I P O W N E R S ’  C L U B

P A U L  M I L L E R ,  H I S C O X 

1 7 . 1 5  -  1 8 . 0 0  

3 D  P R I N T I N G  /  T H E  B R A I N  B O X

3D printing is rapidly developing technology and 
is revolutionising industries – This session will 
examine the ‘complexity for free’ solution of 3D 
printing. How soon will this new technology take 
over from traditional means of building yachts?
A N X O  M O U R E L L E ,  A T O L L V I C  S H I P Y A R D

1 7 . 1 5  -  1 8 . 0 0  

P U S H I N G  T H E  L I M I T S :  G R A V I T Y  Q & A  /  T H E  T H I N K 

T A N K

An in-depth discussion and Q&A with the ‘Real 
Life Iron Man’.
R I C H A R D  B R O W N I N G ,  G R A V I T Y 

1 8 . 0 0  -  2 3 . 0 0 

T H E  S U P E R Y A C H T  F O R U M  P A R T Y  I N  A S S O C I A T I O N 

W I T H  T H E  R E D  E N S I G N  G R O U P
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D A Y  2
T U E S  1 4  N O V

P R O G R A M M E 

2 0 1 7



D A Y  3
W E D  1 5  N O V

0 9 . 0 0  -  1 0 . 0 0 

R E G I S T R A T I O N  A N D  N E T W O R K I N G  B R E A K F A S T  / 

F O R U M  L O U N G E

1 0 . 0 0  -  1 1 . 0 0 

P R O V O K I N G  T H O U G H ,  E N A C T I N G  C H A N G E  /  F O R U M

How can we challenge contemporary ideals 
and processes to grow our industry? Innovative 
strategist and thought-leader Alf Rehn will delve 
into how routine can suppress creativity. Hear 
from a man who has advised a range of Fortune 
500 companies, as well as founding his own 
successful advertising agency, about how we can 
bring this method of business into the superyacht 
market.
A L F  R E H N ,  U N I V E R S I T Y  O F  S O U T H E R N  D E N M A R K

1 0 . 0 0  -  1 1 . 0 0 

R E G  C O D E  ‘ T H E  A N N E X E S ’  /  T H E  R E G  R O O M

A brief re-introduction to the new REG Yacht 
Code. The annexes will be listed, with discussions 
focusing on the Batteries, Overside working 
systems, Passengers and Operational readiness; 
maintenance and inspections. 
A N G U S  L A M M I N G ,  I S L E  O F  M A N  S H I P  R E G I S T R Y  

1 0 . 0 0  -  1 1 . 0 0 

T H E  C A R I B B E A N  U P D A T E  /  T H E  B R A I N  B O X

Following the hurricanes that hit the Caribbean 
earlier this year, we hear from a number of 
individuals from the area. What can the yachting 
industry do to give back to the region?
N O R I N A  E D E L M A N ,  I M M  Y A C H T I N G  

C A P T A I N  T I M  F O R D E R E R ,  Y A C H T A I D  G L O B A L

N O R M A  T R E A S E ,  Y A C H T  C O N S U L T A N T

1 0 . 0 0  -  1 1 . 0 0 

T H E  A R T  O F  V A L U A T I O N S  /  T H E  T H I N K  T A N K

Many sectors are asking for a workable model 
of valuing superyachts in order to improve the 
market’s S&P performance. This session will delve 
into the world of superyacht brokerage, pricing 
and values. 
O L I V I E R  B L A N C H E T ,  B N P  P A R I B A S  G R O U P

S A M  T U C K E R ,  V E S S E L S V A L U E

1 0 . 0 0  -  1 1 . 0 0 

M E T S T R A D E

A dedicated time for The Superyacht Forum 
attendees to explore METSTRADE, the world’s 
largest marine equipment trade show. 

1 1 . 0 0  -  1 2 . 0 0  

C O F F E E  A N D  N E T W O R K I N G  B R E A K

1 2 . 0 0  -  1 3 . 3 0 

F I L M  S C R E E N I N G :  ‘ A  P L A S T I C  O C E A N ’  /  F O R U M

The superyacht industry is waking up to the 
issues of plastic pollution. This screening of the 
powerful film provides an unflinching look at 
the devastating effect of plastic on our oceans 
and marine ecosystems. The screening will be 
followed by a Q&A with a representation from the 
Plastic Oceans Foundation and industry members 
who are taking a stand against ocean pollution.
D A V I D  J O N E S ,  E X E C U T I V E  A D V I S E R  T O  T H E  F I L M  ‘ A 

P L A S T I C  O C E A N ’ 

1 2 . 0 0  -  1 3 . 0 0 

A S S O C I A T I O N S  /  T H E  T H I N K  T A N K

In this dynamic discussion, representatives from 
various different industry associations will discuss 
their work within the market. What are their aims 
and how can we work better together?
M A R Y A N N E  E D W A R D S ,  A I M E X

D I E T E R  J A E N I C K I C K E ,  I S S

T H E O  H O O N I N G ,  S Y A B A S S

L O R E N Z O  P O L L I C A R D O ,  I T A L I A N  M A R I N E  I N D U S T R Y 

A S S O C I A T I O N

R I C H A R D  S E L B Y ,  B R I T I S H  M A R I N E  &  S U P E R Y A C H T  U K

J E R O E N  S I R A G ,  H I S W A  H O L L A N D  Y A C H T I N G  G R O U P

J O H N  W Y B O R N ,  M Y B A

1 2 . 0 0  -  1 3 . 0 0 

S U P E R Y A C H T  I N T E L L I G E N C E :  S H I P Y A R D S  ( R E F I T 

A N D  N E W  B U I L D )   /  T H E  B R A I N  B O X

The Superyacht Intelligence Agency will 
present a detailed, data driven presentation 
with information from The Superyacht Annual 
Reports: Refit and new build.

1 2 . 0 0  -  1 3 . 0 0 

T O M O R R O W ’ S  C O N N E C T I V I T Y ,  T O D A Y  /  T H E  

R E G  R O O M

What is the power behind global connectivity? 
This workshop, will explore the revolution behind 
the technologies getting us to connect. The first 
steps to going flat, the installation options and the 
experience. 
A D A M  A Q U I L I N A ,  E 3  S Y S T E M S

R O G E R  H O R N E R ,  E 3  S Y S T E M S

H A K S A N  O L S S O N ,  K Y M E T A

D A N N Y  R E M K E S ,  E 3  S Y S T E M S
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D A Y  3
W E D  1 5  N O V

1 3 . 0 0  -  1 3 . 3 0

I N N O V A T I O N  S P A C E  S H O W C A S E  /  I N N O V A T I O N 

L O U N G E 
A time to explore the event and the innovative 
products changing the future of the industry.

1 3 . 3 0  -  1 5 . 0 0  

L U N C H

1 4 . 1 5  -  1 4 . 4 5 

T H E  C L E A R W A T E R  C A M P A I G N  /  T H E  T H I N K  T A N K

Superyacht brokerage house, Y.CO and Emily 
Penn, ocean conservationist, are collaborating 
to educate and inform the market with a new 
#CLEARWATER campaign. Learn about their 
initiative and find out why they are teaming up to 
fight against ocean pollution. 
C H A R L I E  B I R K E T T ,  Y . C O

E M I L Y  P E N N ,  O C E A N  A D V O C A T E  A N D 

C O N S E R V A T I O N I S T

1 5 . 0 0  -  1 6 . 0 0 

T A K I N G  O W N E R S H I P  O F  O U R  O C E A N S  /  F O R U M 

A panel of ocean conservationists and superyacht 
industry professionals will discuss how our 
market can take an active role in protecting our 
oceans.
C H A R L I E  B I R K E T T ,  Y . C O

C A P T A I N  M I C H A E L  D U N K E R ,  M Y  A W A T E A

V I E N N A  E L E U T E R I ,  S Y B A S S 

D A V I D  J O N E S ,  ‘ A  P L A S T I C  O C E A N ’

E M I L Y  P E N N ,  O C E A N  A D V O C A T E  A N D 

C O N S E R V A T I O N I S T  

R I C H A R D  V E V E R S ,  T H E  O C E A N  A G E N C Y 

1 5 . 0 0  -  1 6 . 0 0 

S U B M E R S I B L E  I N T E G R A T I O N  F O R  S U P E R Y A C H T S  / 

T H E  T H I N K  T A N K

What do designers and builders need to know 
about including a submersible on their vessel? 
This practical discussion will cover the dos 
and do nots of design for launch, recovery and 
integration of submersibles.
A L E X A N D E R  F L E M M I N G ,  R / V  A L U C I A

J O H N  R A M S A Y ,  T R I T O N  S U B M A R I N E S

H E C T O R  S A L V A D O R ,  T R I T O N  S U B M A R I N E S

1 5 . 0 0  -  1 6 . 0 0 

E L E C T R O S T A T I C  P A I N T  /  T H E  P A I N T  S H E D

Electrostatic spraying vs standard spraying. 
How is this technology changing the face of the 
superyacht paint industry?
K E N  H I C K L I N G ,  S H E R P A  6 3  C O N S U L T A N C Y

S T E V E  M A N N O U C H ,  C A R L I S L E  F L U I D  T E C H N O L O G I E S 

R E M Y  M I L O T T ,  P I N M A R

G A R E T H  T H O M A S ,  A K Z O N O B E L  ( A W L G R I P ) 

1 5 . 0 0  -  1 6 . 0 0 

C H A R T E R :  A  N E W  A P P R O A C H  /  T H E  B R A I N  B O X

The session will provide insights into the global 
movement of the sharing economy and how it’s 
changing not only the yachting industry but how 
HNW invest and use their time, from an owners 
perspective.
M A T T Y  Z A D N I K A R ,  S E A N E T  E U R O P E 

1 5 . 0 0  -  1 6 . 0 0 

R E M O T E  M O N I T O R I N G  -  H Y P E  O R  R E A L I T Y ?  /  

T H E  W O R K S H O P

What are the benefits and challenges of remote 
monitoring on vessels? How do we apply 
knowledge and improved functionality for ship 
owners, manufactures, and suppliers? Is remote 
monitoring a hype or reality?
P A U L  S M U L D E R S ,  C E O ,  R A D I O  H O L L A N D

1 6 . 0 0  -  1 6 . 3 0  

C O F F E E  B R E A K

1 6 . 3 0  -  1 7 . 3 0 

F I L M  S C R E E N I N G :  C H A S I N G  C O R A L  /  T H E  

T H I N K  T A N K

This award-winning documentary highlights the 
massive destruction to coral reefs, due to global 
warming and climate change, and how scientists 
and conservationists are working tirelessly to 
rebuild these ecosystems. Introduced by Richard 
Vevers, founder of The Ocean Agency.
R I C H A R D  V E V E R S ,  T H E  O C E A N  A G E N C Y 
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D A Y  3
W E D  1 5  N O V
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1 6 . 3 0  -  1 7 . 3 0  

T H E  F U T U R E  O F  D A T A  /  T H E  F O R U M

What sort of data is being produced from 
equipment and systems on board yachts, what are 
the challenges facing yachts and engineers, what 
are the opportunities that all this additional data 
offer, and how do we cost-effectively get data on 
and off the yachts?
L E S L I E  B E L L - F R I E D E L ,  C A T E R P I L L A R  M A R I N E  A S S E T

M I C H A E L  B L A K E ,  P A L L A D I U M  T E C H N O L O G I E S

M A T T H E W  B U L E Y ,  P R I V A

R O G E R  H O R N E R ,  E 3  S Y S T E M S

1 7 . 3 0  -  1 9 . 0 0  

T H E  S U P E R Y A C H T  P A R T Y  I N  A S S O C I A T I O N  W I T H 

M E T S T R A D E  /  I N N O V A T I O N  L O U N G E

The Superyacht Party, in association with 
METSTRADE, brings together Superyacht Forum 
delegates and Superyacht Pavilion exhibitors, 
giving you the chance to broaden your network 
with the top influencers in the industry.

P R O G R A M M E 

2 0 1 7



D A Y  4
T H U  1 6  N O V

0 9 . 3 0  -  1 0 . 3 0  

R E G I S T R A T I O N  A N D  N E T W O R K I N G  B R E A K F A S T  / 

A M T R I U M

1 0 . 3 0  -  1 1 . 3 0  

W H A T  D E S I G N  C A N  D O  /  T H E  B L U E P R I N T 

Richard van der Laken is a designer, maverick, 
innovator, artist and social activist. Using his 
experience at De Designpolitie and his campaign 
‘What Design Can Do’, Van Der Laken will give 
an insight into his unique perspectives on design 
from outside the industry, inspiring superyacht 
designers to try something a little different.
R I C H A R D  V A N  D E R  L A K E N ,  F O U N D E R  O F  W H A T  C A N 

D E S I G N  D O  A N D  D E  D E S I G N P O L I T I E .

1 0 . 3 0  -  1 1 . 3 0  

C H A N G I N G  T H E  F A C E  O F  Y A C H T I N G  /  T H E 

D R A W I N G  B O A R D

“We can remove the carbuncles from the face of 
an old friend” – Prince Charles.
Does the advent of flat panels give designers more 
freedom to express their creativity?
B E N  T O T H ,  C E A  I N D U S T R I A L  D E S I G N

H A M I D  B E R K R A D I ,  H B D  S T U D I O S

1 0 . 3 0  -  1 1 . 3 0  

S U P E R Y A C H T  L I F E  O R  D E A T H :  M A R K E T I N G  T H I N K 

T A N K  /  T H E  B L A N K  C A N V A S

Marketing is how ideas spread and where 
recognition begins; This workshop is designed 
to explore what the industry is doing well and 
where it is wasting energies and budgets, linking 
to the marketing initiatives from SYBAss called 
Superyacht Life. 
M A R K  D U N C A N ,  L U X U R Y  Y A C H T I N G

F A R O U K  N E F Z I ,  F E A D S H I P

1 1 . 3 0  -  1 2 . 0 0  

C O F F E E  B R E A K 

1 2 . 0 0  -  1 2 . 1 5  

A C T I V A T E  -  I N N O V A T E :  A N  I N T R O  /  T H E  B L U E P R I N T

Ahead of the afternoon’s ‘Activate-Innovate’ 
workshop, Robert Henderson asks design 
questions for the audience to ponder over the 
course of the day, and bring ideas to work with in 
the afternoon.
R O B E R T  H E N D E R S O N ,  E T C E T E R A  D E S I G N  & 

I N N O V A T I O N

1 2 . 1 5  -  1 3 . 3 0  

1 0  B R A N D I N G  C O M M A N D M E N T S  /  T H E  B L U E P R I N T

The mind behind Contagious, a global 
intelligence source that helps marketers navigate 
the complexity of modern marketing, Kemp-
Robertson will identify the trends and innovations 
being deployed by future-facing brands. What 
lessons are to be drawn when engaging with the 
ever changing UHNW audience, and what is his 10 
step guide to brand bravery?  
P A U L  K E M P - R O B E R T S O N ,  C O N T A G I O U S

1 2 . 1 5  -  1 3 . 3 0  

D E S I G N I N G  A R O U N D  5 0 0 G T

 /  T H E  B L A N K  C A N V A S

This session will look at the implications 
of designing around 500gt. What are the 
consequences of these regulations for shape, 
materials and a designer’s approach to concepts?
E I Z E  V A N  D E N  H E U V E L ,  L L O Y D ’ S  R E G I S T E R

1 2 . 1 5  -  1 3 . 3 0  

D E T A I L E D  D E S I G N :  V I R T U A L I S A T I O N

 /  T H E  D R A W I N G  B O A R D

Is the industry aware of its own capabilities? This 
session will take a look at the current technologies 
changing the way we look at design, improving the 
efficiency and pushing the industry’s boundaries 
for change.
J E F F  C H R I S T I A N S E N ,  C E R U Q U A  /  P R O J E C T  N A R W H A L 

1 3 . 3 0  -  1 5 . 0 0  

L U N C H  /  A M T R I U M  F O Y E R

1 5 . 0 0  -  1 6 . 0 0 

D E S I G N E R S ’  D E N  /  T H E  B L U E P R I N T

Established, superyacht design experts designers 
will take to the stage to discuss design trends and 
advise younger designers on a concepts, providing 
their unique viewpoint on the next-generation.
T O N Y  C A S T R O ,  T O N Y  C A S T R O  D E S I G N 

M A R T I N  F R A N C I S ,  F R A N C I S  D E S I G N  C O N S U L T A N C Y

K E N  F R E I V O K H ,  K E N  F R E I V O K H  D E S I G N 

G R E G  M A R S H A L L ,  G R E G O R Y  C .  M A R S H A L L  D E S I G N

H A N S  K O N I N G S ,  A M E L S  

P L E A S E  N O T E :  D E S I G N  D A Y  W I L L  T A K E 

P L A C E  I N  T H E  A M T R I U M ,  T H I S  I S  A 

S E P A R A T E  A R E A  O F  T H E  R A I .  P L E A S E 

M A K E  Y O U R  W A Y  T O  T H E  A M T R I U M 

A T  E N T R A N C E  L ,  J U S T  A R O U N D  T H E 

C O R N E R  F R O M  E N T R A N C E  E
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D A Y  4
T H U  1 6  N O V

P L E A S E  N O T E :  D E S I G N  D A Y  W I L L 

T A K E  P L A C E  I N  T H E  A M T R I U M , 

T H I S  I S  A  S E P A R A T E  A R E A  O F  T H E 

R A I .  P L E A S E  M A K E  Y O U R  W A Y  T O 

T H E  A M T R I U M  A T  E N T R A N C E  L , 

J U S T  A R O U N D  T H E  C O R N E R  F R O M 

E N T R A N C E  E

1 5 . 0 0  -  1 6 . 0 0  

A S K  R E G  /  T H E  D R A W I N G  B O A R D

A Q&A concluding the previous REG Code 
Workshops. Themes will be taken from questions 
raised during previous workshops and the 
opportunity to further explain the technical 
background to the Code. 
S T U A R T  H A N N A M ,  M A R I T I M E  &  C O A S T G U A R D  A G E N C Y .

1 5 . 0 0  -   1 6 . 0 0  

A C T I V A T E - I N N O V A T E  /  T H E  B L A N K  C A N V A S

The workshop will function as a fun, intense and 
divergent investigation on two topics of growth 
and development concerning the superyacht 
industry: ‘Realising Concepts’ and ‘Advanced 
Materials and Manufacturing implementation’. 
This workshop will be an open forum, crowd-
sourcing ideas using a few of our favourite creative 
methods.
R O B E R T  H E N D E R S O N ,  E T C E T E R A  D E S I G N  &  I N N O V A T E

1 6 . 0 0  -  1 7 . 0 0  

C L O S I N G  A D D R E S S ,  I N N O V A T O R  S H O W C A S E  A N D 

C L O S I N G  D R I N K S  /  T H E  B L U E P R I N T

The chairman will close the event, looking at the 
topics that have been discussed over the past four 
days. Afterwards, please join us in the Amtrium to 
celebrate another successful event and explore the 
innovation showcases
M A R T I N  H .  R E D M A Y N E ,  T H E  S U P E R Y A C H T  G R O U P 

P R O G R A M M E 
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